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And, Yes! You ARE Smart Enough to Read a Bloomberg Terminal. So get ready to Learn!

Events attended/places visited past 12 months: Washington Capitals hockey game Events attended/places visited past 12 months: Washington Commanders football game Events attended/places visited past 12 months: Washington Mystics women's basketball game
Events attended/places visited past 12 months: Washington Nationals baseball game Events attended/places visited past 12 months: Washington Wizards basketball game




6.7% or 384,772 of WDC DMA Adults 18 or older Attended a WASHINGTON CAPITALS Game in the past 12mos.
Typical Adults 18 or older who Attended a WASHINGTON CAPITALS Game in the past 12mos are 48.2 years
old (.4% older than average) and have a $204,390 (46.7% higher than average) annual household income.
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Events attended/places visited past 12 months: Washington Capitals hockey game



7.3% or 422,334 of WDC DMA Adults 18 or older Attended a WASHINGTON COMMANDERS Game past 12mos.
Typical Adults 18 or older who Attended a WASHINGTON COMMANDERS Game past 12mos are 48.2 years
old (.5% older than average) and have a $173,381 (24.5% higher than average) annual household income.
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Events attended/places visited past 12 months: Washington Commanders football game



1.8% or 105,175 of WDC DMA Adults 18 or older Attended a WASHINGTON MYSTICS Game in the past 12mos.
Typical Adults 18 or older who Attended a WASHINGTON MYSTICS Game in the past 12mos are 46.4 years
old (3.3% younger than average) and have a $145,894 (4.7% higher than average) annual household income.
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Events attended/places visited past 12 months: Washington Mystics women's basketball game



17.6% or 1,018,817 of WDC DMA Adults 18 or older Attended a WASHINGTON NATIONALS Game past 12mos.
Typical Adults 18 or older who Attended a WASHINGTON NATIONALS Game past 12mos are 47.3 years old
(1.5% younger than average) and have a $184,372 (32.4% higher than average) annual household income.
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Events attended/places visited past 12 months: Washington Nationals baseball game



4.4% or 253,143 of WDC DMA Adults 18 or older Attended a WASHINGTON WIZARDS Game past 12mos.
Typical Adults 18 or older who Attended a WASHINGTON WIZARDS Game past 12mos are 41.8 years old
(12.9% younger than average) and have a $156,064 (12.% higher than average) annual household income.
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Events attended/places visited past 12 months: Washington Wizards basketball game



6.7% or 384,772 of WDC DMA Adults 18 or older Attended a WASHINGTON CAPITALS Game in the past...
Adults 18 or older who Attended a WASHINGTON CAPITALS Game in the past 12mos are 65.2% more
likely to be a college graduate, 35.8% more likely to work full-time, 15.2% more likely to be married, .7%
less likely to be a parent of 1 or more children under 1
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Events attended/places visited past 12 months: Washington Capitals hockey game



7.3% or 422,334 of WDC DMA Adults 18 or older Attended a WASHINGTON COMMANDERS Game past 12mos.
Adults 18 or older who Attended a WASHINGTON COMMANDERS Game past 12mos are 17.4% more

likely to be a college graduate, 16.7% more likely to work full-time, 6.8% less likely to be married, 14.3%

more likely to be a parent of 1 or more children under 18.
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Events attended/places visited past 12 months: Washington Commanders football game

b A4
*# Education Levels: Adults 18 or older Employment: Adults 18 or older ( \q )Marital Status: Adults 18 or older
A 3.1% 72.7% z g 42.1%
Employed Full-Tii Part-Ti
Some High School or Less (not graduate) . S ‘mployed Full-Time or Part-Time 66.8% Single, Never Married 33.9%
High School Graduate (12th grade or 21.3% . 64.4% : 48.9%
GED) 26.8% Employed Full-Time (35 hours or more) 55.2% Married 52.5%
: 14.2% : 8.3% 2.9%
Part- 5 h I t
Some College Credit (no degree) 16.0% Employed Part-Time (less than 35 hours) Legally Separated I 1.4%
_—— 5.9% " 63.8% . 3.5%
Associate's Degree (AA, AS, etc.) m White Collar 48.2% Divorced -
35.2% 8.8% 2 2.5%
Blue Coll Widowed
College Graduate (4 year college) m ue Collar 18.7% i . 2.7%
20.3% ; 23.7% 8.8%
Postgraduate Degree ork From Home [most of the time or always) LGBTQ# (net) B o.0%
who Attended a WASHINGTON COMMANDERS Game past 12mos mWDC who Attended a WASHINGTON COMMANDER S Game past 12mos ®WDC who Attended a WASHINGTON COMMANDERS Game past 12mos =mWDC
Top-20 Occupations: Adults 18 or older Entrepreneurs/Government Workers 114t b Stage in Life: Adults 18 or older
224%
o 5.9% 4.8% 4.0% 6.0% 8.6% 10-9% Parent of 1 or more Children under 18 — 25‘5;'2%
147 _— | ) 10.0%
Small Business Self-Employed Government Working:Motnses I .2
9.2% Owner Workers
™ s 7.3% Parent of 1 or more Children Under Age 2 3.2%
5.2% 4.7% 6% a43% - 5.3%
I I . S 93 6% 37a% 2.6% 22% | ol 8% 17% ged 6% 20% 5% 1.5% 2'7%1 A% 15MA% (751.3% 11% Parent of 1 or more Children Age 2-5 5.6%
- : 03 1 03%  08%° Y A TEEAR 079 6l ) 7.8%
l . “". H B8 e o e B e —
. 12.4%
& & & & & & & e & & & & & & & & & & Parent of 1 or more Children Age 6- 11
& &54" & ; 3,49 oqéo.,ne ‘,&,u g fe &Fe Eje“ é@@ ,,,4"& @Q@ ; & & @“*& » 4 . @o 4 & . 114%
& & < & & &
3‘@ é“‘: & ¢ ¢°°’§\ oF i & & &‘ﬁl #“" # @‘o ¥ ‘,{:f ‘;'.\“0 @ Parent of 1 or more Children Age 12 - 17 15.5%
& S & & &£ 4 o & q G, & & & & I 14.8%
& 20 S & f\d‘ KA ¥ & &£ K e %2
e o 3 o+ & S o : : 13.3%
gf ‘s’o 0;\&¢ &\&,9 ‘d’b (‘f‘e‘ #& I3 3\"'& vf's\ »@6'? (,u’g. Parent of 1 or more Children in College - 7.7%
& o & I
F * & . = 17.5%
\}\b\@, andparent of 1 or more Children under 18 _ 19.7%
A
who Attended a WASHINGTON COMMANDERS Game past 12mos mWDC who Attended a WASHINGTON COMMANDERS Game past 12mos mWDC
WDC DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab 392



Pt

1.8% or 105,175 of WDC DMA Adults 18 or older Attended a WASHINGTON MYSTICS Game in the past 12mos.
Adults 18 or older who Attended a WASHINGTON MYSTICS Game in the past 12mos are 24.3% more

likely to be a college graduate, 23.3% more likely to work full-time, 17.1% less likely to be married, 4.5%

more likely to be a parent of 1 or more children under 1
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17.6% or 1,018,817 of WDC DMA Adults 18 or older Attended a WASHINGTON NATIONALS Game past 12mos.
Adults 18 or older who Attended a WASHINGTON NATIONALS Game past 12mos are 51.2% more likely

to be a college graduate, 29.4% more likely to work full-time, 9.% more likely to be married, 16.9% more
likely to be a parent of 1 or more children under 18.
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Events attended/places visited past 12 months: Washington Nationals baseball game



likely to be a parent of 1 or more children under 18.
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4.4% or 253,143 of WDC DMA Adults 18 or older Attended a WASHINGTON WIZARDS Game past 12mos.
Adults 18 or older who Attended a WASHINGTON WIZARDS Game past 12mos are 25.1% more likely to
be a college graduate, 41.2% more likely to work full-time, 11.1% less likely to be married, 21.3% more
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114t b Stage in Life: Adults 18 or older
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6.7% or 384,772 of WDC DMA Adults 18 or older Attended a WASHINGTON CAPITALS Game in the past 12mos.
Adults 18 or older who Attended a WASHINGTON CAPITALS Game in the past 12mos are 13.9% more

likely to own their home, 34.8% more likely to own a higher valued home, 26.4% more likely to have a

| single-family home, 40.7% more likely to have a dog.
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7.3% or 422,334 of WDC DMA Adults 18 or older Attended a WASHINGTON COMMANDERS Game past 12mos.
W ECESCE Adults 18 or older who Attended a WASHINGTON COMMANDERS Game past 12mos are 5.9% more likely
- to own their home, 14.1% more likely to own a higher valued home, 16.% more likely to have a single-
W | family home, 8.9% more likely to have a dog.
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| 1.8% or 105,
Adults 18 or
to own their

| family home,

175 of WDC DMA Adults 18 or older Attended a WASHINGTON MYSTICS Game in the past 12mos.
older who Attended a WASHINGTON MYSTICS Game in the past 12mos are 23.4% less likely
home, 16.9% more likely to own a higher valued home, 27.5% less likely to have a single-

27.2% less likely to have a dog.
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| 17.6% or 1,018,817 of WDC DMA Adults 18 or older Attended a WASHINGTON NATIONALS Game past 12mos.
Adults 18 or older who Attended a WASHINGTON NATIONALS Game past 12mos are 9.1% more likely to

own their home, 23.9% more likely to own a higher valued home, 11.1% less likely to have a single-family
| home, 14.6% more likely to have a dog.
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16.8% more likely to have a dog.

4.4% or 253,143 of WDC DMA Adults 18 or older Attended a WASHINGTON WIZARDS Game past 12mos.
Adults 18 or older who Attended a WASHINGTON WIZARDS Game past 12mos are 15.7% less likely to own
their home, 3.2% more likely to own a higher valued home, 16.2% less likely to have a single-family home,
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6.7% or 384,772 of WDC DMA Adults 18 or older Attended a WASHINGTON CAPITALS Game in the past 12mos.
Adults 18 or older who Attended a WASHINGTON CAPITALS Game in the past 12mos are 11.1% more likely

to look up D-I-Y advice online, 32.% more likely to always vote in local elections, 50.4% more likely to

belong to a gym, 50.6% more likely to fly domestic

: Adults 18 or older al Activity: Adults 18 or older
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7.3% or 422,334 of WDC DMA Adults 18 or older Attended a WASHINGTON COMMANDERS Game past 12mos.
Adults 18 or older who Attended a WASHINGTON COMMANDERS Game past 12mos are 15.1% more likely

to look up D-I-Y advice online, 3.% more likely to always vote in local elections, 31.3% more likely to belong

to a gym, 44.5% more likely to fly domestic past y
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1.8% or 105,175 of WDC DMA Adults 18 or older Attended a WASHINGTON MYSTICS Game in the past 12mos.
Adults 18 or older who Attended a WASHINGTON MYSTICS Game in the past 12mos are 2.6% less likely to
look up D-I-Y advice online, 23.6% more likely to always vote in local elections, 1.8% more likely to belong

to a gym, 39.1% more likely to fly domestic pa
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17.6% or 1,018,817 of WDC DMA Adults 18 or older Attended a WASHINGTON NATIONALS Game past 12mos.
Adults 18 or older who Attended a WASHINGTON NATIONALS Game past 12mos are 9.8% more likely to

look up D-I-Y advice online, 24.% more likely to always vote in local elections, 51.8% more likely to belong

to a gym, 39.4% more likely to fly domestic past yr
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4.4% or 253,143 of WDC DMA Adults 18 or older Attended a WASHINGTON WIZARDS Game past 12mos.
Adults 18 or older who Attended a WASHINGTON WIZARDS Game past 12mos are 22.9% more likely to
look up D-I-Y advice online, 20.7% more likely to always vote in local elections, 67.5% more likely to belong
to a gym, 44.1% more likely to fly domestic past yr
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#who Attended a WASHINGTON CAPITALS Game in the past 12mos

Total Monthly QSR Users: Avg. Monthly QSR Meals:
89.3%

82.1%

6.7% or 384,772 of WDC DMA Adults 18 or older Attended a WASHINGTON CAPITALS Game in the past 12mos.
Adults 18 or older who Attended a WASHINGTON CAPITALS Game in the past 12mos are 8.8% more likely to
use QSRs past mo., 16.6% more likely to use Sit-Down Restaurants past mo., 45.2% more likely to use

Casinos past yr.,, 27.2% less likely to smoke cigarette
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Past 30-days QSR Users: Adults 18 or older
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10times or more

7.3% or 422,334 of WDC DMA Adults 18 or older Attended a WASHI

Casinos past yr., 49.2% more likely to smoke cigarettes.

Adults 18 or older who Attended a WASHINGTON COMMANDERS Game past 12mos are 8.6% more likely to
use QSRs past mo., 12.9% more likely to use Sit-Down Restaurants past mo., 97.3% more likely to use

NGTON COMMANDERS Game past 12mos.
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Adults 18 or older who Attended a WASHINGTON NATIONALS Game past 12mos are 3.6% more likely to use
QSRs past mo., 11.6% more likely to use Sit-Down Restaurants past mo., 29.1% more likely to use Casinos

past yr., 28.8% less likely to smoke cigarettes.
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6.7% or 384,772 of WDC DMA Adults 18 or older Attended a WASHINGTON CAPITALS Game in the past 12mos.
Adults 18 or older who Attended a WASHINGTON CAPITALS Game in the past 12mos are 38.4% more likely to

have a 401K, 12.% less likely to have an Auto Loan, 68.9% more likely to Invest/Trade Stocks Online, 3.1%
more likely to pay with their Debit Card.
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7.3% or 422,334 of WDC DMA Adults 18 or older Attended a WASHINGTON COMMANDERS Game past 12mos.
Adults 18 or older who Attended a WASHINGTON COMMANDERS Game past 12mos are 27.7% more likely to

have a 401K, 32.% more likely to have an Auto Loan, 24.8% more likely to Invest/Trade Stocks Online, 15.8%
more likely to pay with their Debit Card.
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1.8% or 105,175 of WDC DMA Adults 18 or older Attended a WASHINGTON MYSTICS Game in the past 12mos.
Adults 18 or older who Attended a WASHINGTON MYSTICS Game in the past 12mos are 5.% more likely to

have a 401K, 32.6% more likely to have an Auto Loan, 21.% less likely to Invest/Trade Stocks Online, 5.8%
more likely to pay with their Debit Card.
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17.6% or 1,018,817 of WDC DMA Adults 18 or older Attended a WASHINGTON NATIONALS Game past 12mos.
Adults 18 or older who Attended a WASHINGTON NATIONALS Game past 12mos are 29.1% more likely to

have a 401K, 9.6% less likely to have an Auto Loan, 78.3% more likely to Invest/Trade Stocks Online, 4.3% less
likely to pay with their Debit Card.
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4.4% or 253,143 of WDC DMA Adults 18 or older Attended a WASHINGTON WIZARDS Game past 12mos.
Adults 18 or older who Attended a WASHINGTON WIZARDS Game past 12mos are 14.9% more likely to have

a 401K, 18.3% more likely to have an Auto Loan, 2.1% more likely to Invest/Trade Stocks Online, 16.9% more
likely to pay with their Debit Card.
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Adults 18 or older who Attended a WASHINGTON CAPITALS Game in the past 12mos spend an average of 2 days, 18
hours, 22 minutes and 27 seconds each week with All Forms of Media.

81.2% of Adults 18 or older who Attended a WASHINGTON CAPITALS Game in the past 12mos spend an avg. of 8 hours and 33 minutes
each week listening to All Local AM/FM Radio, representing 10.5% of total time spent with all forms of Media.
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Adults 18 or older who Attended a WASHINGTON COMMANDERS Game past 12mos spend an average of 2 days, 21
hours, 36 minutes and 45 seconds each week with All Forms of Media.

76.7% of Adults 18 or older who Attended a WASHINGTON COMMANDERS Game past 12mos spend an avg. of 7 hours and 55 minutes
each week listening to All Local AM/FM Radio, representing 8.7% of totaltime spent with all forms of Media.
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Adults 25 - 64 who Attended a WASHINGTON MYSTICS Game in the past 12mos spend an average of 3 days, 11 hours,
34 minutes and 43 seconds each week with All Forms of Media.

73.8% of Adults 18 or older who Attended a WASHINGTON MYSTICS Game in the past 12mos spend an avg. of 7 hours and 17 minutes
each week listening to All Local AM/FM Radio, representing 6.7% of totaltime spent with all forms of Media.

EZ 550

Avg. H:M:S/weekwith All Forms of Media:
Adults 18 or older

Concurrent
uUsage %: 60.0%
WDC

who Attended 8 WASHINGTON
MYSTICS Game in the past
12mos

% of Total
Weekly H:M:

m who Attended a WASHINGTON MYSTICS Game in the past 12mos

woc DMA Scarborough R1 2026: Mar25-Mar26 WASHINGTON, DC DMA Scarborough R1 2026: Mar25-Mar26 Quadl Intab 5703 Ub a rd
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Events attended/places visited past 12 months: Washington Mystics women's basketball game

mWDC
Qual Intab 110

Share of Everything
for Anything _

-
=
=]
>
©
n
>
“
z
-]




Adults 18 or older who Attended a WASHINGTON NATIONALS Game past 12mos spend an average of 2 days, 15 hours,
47 minutes and 31 seconds each week with All Forms of Media.

71.6% of Adults 18 or older who Attended a WASHINGTON NATIONALS Game past 12mos spend an avg. of 6 hours and 46 minutes each
| week listening to All Local AM/FM Radio, representing 7.6% of total time spent with all forms of Media.
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% of Total
Weekly H:M:

Adults 18 or older who Attended a WASHINGTON WIZARDS Game past 12mos spend an average of 2 days, 22 hours, 30
minutes and 47 seconds each week with All Forms of Media.

76.7% of Adults 18 or older who Attended a WASHINGTON WIZARDS Game past 12mos spend an avg. of 7 hours and 14 minutes each
week listening to All Local AM/FM Radio, representing 7.9% of total time spent with all forms of Media.
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Adults 18 or older who Attended a WASHINGTON CAPITALS Game in the past 12mos spend an average of 1 days, 22
hours, 34 minutes and 5 seconds each week with All Forms of Ad-Supported Media.

75.6% of Adults 18 or older who Attended a WASHINGTON CAPITALS Game in the past 12mos spend an avg. of 7 hours and 5 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 11.5% of total time spent with all forms of Ad-Supported Media
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Adults 18 or older who Attended a WASHINGTON COMMANDERS Game past 12mos spend an average of 2 days, 3
hours, 19 minutes and 6 seconds each week with All Forms of Ad-Supported Media.

73.3% of Adults 18 or older who Attended a WASHINGTON COMMANDERS Game past 12mos spend an avg. of 7 hours and 17 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 10.4% of total time spent with all forms of Ad-Supported Media.
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Events attended/places visited past 12 months: Washington Commanders football game




Adults 25 - 64 who Attended a WASHINGTON MYSTICS Game in the past 12mos spend an average of 2 days, 11 hours,
35 minutes and 54 seconds each week with All Forms of Ad-Supported Media.
70.6% of Adults 18 or older who Attended a WASHINGTON MYSTICS Game in the past 12mos spend an avg. of 6 hours and 29 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 8.% of total time spent with all forms of Ad-Supported Media.

EX o0
Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

Concurr
usege 64.3%
who Attended a woC

WASHINGTON MYSTICS
Game in the past 12mos

® who Attended a WASHINGTON MYSTICS Game in the past 12mos H WDC

WDC  DMA  Scarborough R12026: Mar25-Mar26 ~ Qual Intab 110 WASHINGTON, DC~ DMA  Scarborough R1 2026: Mar25-Mar26 ~ Qual Intab 5, HUbbGrd Share of Everything

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. e for Anything _

Events attended/places visited past 12 months: Washington Mystics women's basketball game



Adults 18 or older who Attended a WASHINGTON NATIONALS Game past 12mos spend an average of 1 days, 23 hours,
25 minutes and 12 seconds each week with All Forms of Ad-Supported Media.
67.8% of Adults 18 or older who Attended a WASHINGTON NATIONALS Game past 12mos spend an avg. of 5 hours and 56 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 8.5% of total time spent with all forms of Ad-Supported Media.
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| Adults 18 or older who Attended a WASHINGTON WIZARDS Game past 12mos spend an average of 2 days, 0 hours, 38
minutes and 30 seconds each week with All Forms of Ad-Supported Media.

73.4% of Adults 18 or older who Attended a WASHINGTON WIZARDS Game past 12mos spend an avg. of 6 hours and 43 minutes each

week listening to Local Ad-Supported AM/FM Radio, representing 10.1% of total time spent with all forms of Ad-Supported Media.
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| Adults 18 or older who Attended a WASHINGTON CAPITALS Game in the past 12mos spend an
average of 6 hours and 39 minutes each day with All Forms of Ad-Supported Media. 75.6% listen to
Local AM/FM Radio for an avg. of 60.8 minutes/day. (Local Radio delivers 11.5% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| Adults 18 or older who Attended a WASHINGTON COMMANDERS Game past 12mos spend an
average of 7 hours and 19 minutes each day with All Forms of Ad-Supported Media. 73.3% listen to
Local AM/FM Radio for an avg. of 62.5 minutes/day. (Local Radio delivers 10.4% of Time with Ad-Supported Media.)
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(Local Radio delivers 7.7% of Time with Ad-Supported Media.)

| Adults 18 or older who Attended a WASHINGTON MYSTICS Game in the past 12mos spend an average
of 7 hours and 33 minutes each day with All Forms of Ad-Supported Media. 70.6% listen to Local
AM/FM Radio for an avg. of 55.6 minutes/day.
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| Adults 18 or older who Attended a WASHINGTON NATIONALS Game past 12mos spend an average of
6 hours and 46 minutes each day with All Forms of Ad-Supported Media. 67.8% listen to Local
AM/FM Radio for an avg. of 50.9 minutes/day. (Local Radio delivers 8.5% of Time with Ad-Supported Media.)
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Radio for an avg. of 57.6 minutes/day.

| Adults 18 or older who Attended a WASHINGTON WIZARDS Game past 12mos spend an average of 6
hours and 56 minutes each day with All Forms of Ad-Supported Media. 73.4% listen to Local AM/FM
(Local Radio delivers 10.1% of Time with Ad-Supported Media.)
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Avg. Week AIL Aydio (Persons & % Reach): Adults 18 or older
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- 290,751 or 75.6% of Adults 18 or older who Attended a WASHINGTON CAPITALS Game in the past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 60.8 minutes every day
representing 39.4% of all time spent daily with Ad-Supported Audio.
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- 309,398 or 73.3% of Adults 18 or older who Attended a WASHINGTON COMMANDERS Game past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 62.5 minutes every day
representing 40.% of all time spent daily with Ad-Supported Audio.
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- 74,205 or 70.6% of Adults 18 or older who Attended a WASHINGTON MYSTICS Game in the past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 55.6 minutes every day
representing 37.9% of all time spent daily with Ad-Supported Audio.
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- 690,614 or 67.8% of Adults 18 or older who Attended a WASHINGTON NATIONALS Game past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 50.9 minutes every day
representing 38.8% of all time spent daily with Ad-Supported Audio.

Avg. Week AI! mﬂudio (Persons & % Reach): Adults 18 or older Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

% Time spent

Local AM/FM Radio  [ZP8045

.73.6%

Podcasts m
spotify m—uu—— m SiriusXM
sirusxM - FRRR 169 : .
YouTube Music m m Podcasts SiriusXmM
- Podcasts TV Music 25.3 18.5
Owned Music M e = All Others
2 . “hann...
TV Music Channels Avg. Hours+Minutes/day with M il All
= Audio: Adults 18 or older YOUTu_be TV Music Other Pand
Apple Music ;. Music - = =
Apple Channels S ora
All Others  [REER : e M 152 135 | 101 90
Amazon Music m m Local AM/FM : Local AM/FM Own?d Apple Amaz
. 5.9% who Attended a woc - Radio Pandora Radio Music Music on
Audicbools m. 5.3% WASHINGTON NATIONALS > 2 B 551 . 8.7 64.9 14.5 10.6 Mu..
z — 2.6 Game past 12mos o
iHeartRacio  [APPATE i 25775 1.5%
= who Attended a WASHINGTON NATIONALS Game past 12mos mWDC ® who Attended a WASHINGTON NATIONALS Game past 12mos mWDC

Avg. Week Ad- Suggorted Audio (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Total Persons.

Local AMFM Racio _nm

Podcasts g 522 94

Vi chamnts P "
YouTube Music 3.7 Music TV Music
Mm?- 8.6% Podcasts Channels

15.9

y:

Chann

roers S VO 2 e o 237 135
Spoty 288 10,1
All Others m Avg. Hours+Minutes/day with Ad- m | All
= Supported Audio: Adults 18 or older = .

Amazon Music m m m s VouTube Amazo YouTube Music | Randor Other
= : % : n El s
iHeartRadio ﬁ m 9.3 Music Musi e 9.1 7.4

i 24,948 4% 75 Si... ] .
s —— wan REE
Audiobooks 5 g & . . naze iHea...
T = §§§ who Attended a woc h Local AM/FM Radio Spotify ; ?\“ Local AM/FM Radio Spotify A‘:fm
n sic p WASHINGTON NATIONALS 5 Othe... i s o
g 40% lCTON TN 0,02 50.9 9.0 59.5 11.6 Siri...
rovle e R 9% :
® who Attended a WASHINGTON NATIONALS Game past 12mos =mWDC = who Attended a WASHINGTON NATIONALS Game past 12mos mWDC
wpc DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab 980 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. - for Anything _

Events attended/places visited past 12 months: Washington Nationals baseball game



- 185,930 or 73.4% of Adults 18 or older who Attended a WASHINGTON WIZARDS Game past 12mos
listen to Ad-Supported Local AM/FM Radio for an average of 57.6 minutes every day representing
35.9% of all time spent daily with Ad-Supported Audio.
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290,751 or 75.6% of Adults 18 or older who Attended a WASHINGTON CAPITALS Game in the past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 60.8 minutes every day
representing 39.4% of all time spent daily with Ad-Supported Audio.
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309,398 or 73.3% of Adults 18 or older who Attended a WASHINGTON COMMANDERS Game past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 62.5 minutes every day
representing 40.% of all time spent daily with Ad-Supported Audio.
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74,205 or 70.6% of Adults 18 or older who Attended a WASHINGTON MYSTICS Game in the past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 55.6 minutes every day
representing 37.9% of all time spent daily with Ad-Supported Audio.
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690,614 or 67.8% of Adults 18 or older who Attended a WASHINGTON NATIONALS Game past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 50.9 minutes every day
representing 38.8% of all time spent daily with Ad-Supported Audio.
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185,930 or 73.4% of Adults 18 or older who Attended a WASHINGTON WIZARDS Game past 12mos
listen to Ad-Supported Local AM/FM Radio for an average of 57.6 minutes every day representing
35.9% of all time spent daily with Ad-Supported Audio.
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290,751 or 75.6% of Adults 18 or older who Attended a WASHINGTON CAPITALS Game in the past 12mos
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, All
News, Country, and Alternative.
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309,398 or 73.3% of Adults 18 or older who Attended a WASHINGTON COMMANDERS Game past 12mos
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Urban AC, Adult
Contemporary, Pop Contemporary Hit Radio, and Classic Rock.
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74,205 or 70.6% of Adults 18 or older who Attended a WASHINGTON MYSTICS Game in the past 12mos
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are All News, Adult Contemporary, Pop
Contemporary Hit Radio, Alternative, and Country.
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690,614 or 67.8% of Adults 18 or older who Attended a WASHINGTON NATIONALS Game past 12mos
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits,
Classic Rock, Pop Contemporary Hit Radio, and All News.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

{Average week)
Adult Contemporary

News/Talk/Iinformation

All News

Classic Hits

Urban AC

Country

Classic Rock

Pop Contemporary Hit Radio
Alternative

Contemporary Christian
Rhythmic Contemporary Hit Radio
Urban Contemporary

Hot AC

Totol Persons:

ociias |
m’g. Hours+Minutes/day with Local
79 AM/FM Radio: Adults 18 or older

e TR

—

E— A

-
T

1:04

who Attended a
417 665 WASHINGTON NATIONALS
Game past 12mos

2R -

® who Attended a WASHINGTON NATIONALS Game past 12mos mWDC

% Time spent:

(530

5
iR

vErags Doyl

Rhythmic
Contemporary
Hit Radio
26.4

News/Talk/Infor
mation
237

Classic Hits
240

Alternative
234

Adult
Contem
porary
209

Urban
Contem
porary
19.8

Pop
emporary Contemporar
Christian y Hit Radio
26.6 ; 22,6

Classic Rock
19.5

Rhythmic

Contemporary
Hit Radio
26.4

Alternative
26.2

Pop
Contemporary
Hit Radio
229

News/Talk/Info
rmation
253

Urban AC
23.4

All News.
231

Classic Hits
229

Contemporary
Chri
219

Urban
Contem

porary
19.8

Adult
Contem

porary
18.6

® who Attended a WASHINGTON NATIONALS Game past 12mos

mWDC

Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older

(average week)
Adult Contemporary

All News.

Classic Hits

Urban AC

Country

Classic Rock

Pop Contemporary Hit Radio
Alternative

Rhythmic Contemporary Hit Radio
Urban Contemporary
News/Talk/Information

Hot AC

All Sports.

wDC

DMA

Totol Persons:

PR i CETR™ 45 forintedo h
Suppaﬂed Local AM/FM Radio:
m 13.2%"

Adults 18 or older

who Attended a
WASHINGTON NATIONALS
Game past 12mos

= who Attended a WASHINGTON NATIONALS Game past 12mos

®WDC

Scarborough R1 2026: Mar25-Mar26 Qual Intab 980

pent. [Average Doy

All Graphs and soefo.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Ad-Supported Local AM/FM Radio Formats (% Time Spent

& Avg. Minutes/day Spent): Adults 18 or older

News/Talk/Infor
mation
23.7

Classic Hits

Country 240

27.7

Adult
Contem

porary
209

Urban
Contem

All News
275

All Sports
259

porary
19.8
Rhythmic
Contemporary
Hit Radio
264

Pop
Contemporar
y Hit Radio
226

Classic Rock
195

Urban AC
25.1

Rhythmic
Contemporary
Hit Radio
26.4

All News
231

News/Talk/Infor

Classic Hits
229

Urban AC
234

Hot AC
2238

Pop
Contemporary
Hit Radio
229

Classic Rock
226

Urban Adult

Contem  Contem

porary porary
19. 18.6

= who Attended a WASHINGTON NATIONALS Game past 12mos

Events attended/places visited past 12 months: Washington Nationals baseball game

= WDC

soefa.ai

*® Share of Everything

for Anything _




Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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185,930 or 73.4% of Adults 18 or older who Attended a WASHINGTON WIZARDS Game past 12mos listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, All News, Urban
Contemporary, Urban AC, and Rhythmic Contemporary Hit Radio.
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211,587 or 55.% of Adults 18 or older who Attended a WASHINGTON CAPITALS Game in the past
12mos watch Ad-Supported Local TV Stations for an average of 66. minutes every day representing
30.% of all time spent daily with Ad-Supported Video.
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282,055 or 66.8% of Adults 18 or older who Attended a WASHINGTON COMMANDERS Game past
12mos watch Ad-Supported Local TV Stations for an average of 69.1 minutes every day representing
32.4% of all time spent daily with Ad-Supported Video.

Avg. Day All Video {% Time Spent & Avg Minutes/day Spent): Adults 18 or older

% Time spent.

A —

PR ——T .

m—!m—
S

PP — 177

A — 105"

m who Attended a WASHINGTON COMMANDERS Game past 12mos

Avg. Hours+Minutes/day with
Video: Adults 18 or older

who Attended a WASHINGTON
COMMANDERS Game past
12mos

Amazon
Prime/IMD
b/FireTV...

AppleTV+f
ubo,Plut...
Non-Premium
Cable TV
Networks
52.2

Hulu/ Pea
Hulu cock
+... 8.4

Roku +
The...

YouTube
Video
17.8

Premiuisy pisne | Para

Local TV Stations
m... yt... m...

73.9

Local TV Stations
80.2

Non-Premium Cable TV
Networks
79.2

Amazon
Prime/IMDb
[FireTV...

Apple
TV+fu

Premiu
YouTube m

Video Cable
19.3 TV...

Rok | TikTok
u+ 139
The

Rok | Hulu/Hul
u... u+...

bo,Plu

EWDC

» who Attended a WASHINGTON COMMANDERS Game past 12mos

BWDC

Avg. Week Ad-Supported Video (Persons & % Reach): Adults 18 or older Avg.

Non-Premium Cable TV...

Local TV Stations

Amazon Prime/IMDb/FireTV
YouTube Video

TikTok
AppleTV+,fubo, Pluto, Tubi, etc.
Hulu/Hulu + Live TV (any Hulu)
Peacock

Paramount+

Netflix

Disney+

Roku + The Roku Channel
Premium Cable TV Networks

woc

DMA

Total Persons.

_!m—-
m 2

m-

PR — 55
O 804

mwho Attended a WASHINGTON COMMANDERS Game past 12mos
Scarborough R1 2026: Mar25-Mar26

% Time Spent:

Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

55.8%

Avg. Hours+Minutes/day with Ad-
Supported Video: Adults 18 or older

who Attended a WASHINGTON
COMMANDERS Game past
12mos

Amazon
Prime/IMDb
[FireTV
28.7

Non-Premium Cable TV
Networks
48.8

AppleT
V+,fubo
,Pluto...
YouTube TikTo
Video 3
18.0 131

Local TV Stations

69.1 Hulu...

Peac...

Amazon
Prime/IMDb/Fi
reTv
38.6

TikTok Netfl
13.9 ix

Non-Premium

Local TV Cable TV
Stations

75.3 74.3

Networks

11.0

AppleTV+
,fubo,Pl...

YouT
ube
Video
19.3

Hu
lu/
Hu
[62

EWDC

Qual Intab 392

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

m who Attended a WASHINGTON COMMANDERS Game past 12mos

Events attended/places visited past 12 months: Washington Commanders football game

soefa.ai

mWDC

* Share of Everything
for Anything _



Avg. Week All Vid_eo (Persons & % Reach): Adults 18 or older

Non-Premium Cable TV...

Local TV Stations

Netflix

YouTube Video

Amazon Prime/IMDb/FireTV
AppleTV+,fubo, Pluto, Tubi, etc,
Roku + The Roku Channel
TikTok

Hulu/Hulu + Live TV {any Hulu)
Paramount+

Peacock

Disney+

Premium Cable TV Networks

m who Attended a WASHINGTON MYSTICS Game in the past 12mos mWDC

 Time spent:

78,481 or 74.6% of Adults 18 or older who Attended a WASHINGTON MYSTICS Game in the past
12mos watch Ad-Supported Local TV Stations for an average of 81.3 minutes every day representing
32.2% of all time spent daily with Ad-Supported Video.
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561,558 or 55.1% of Adults 18 or older who Attended a WASHINGTON NATIONALS Game past
12mos watch Ad-Supported Local TV Stations for an average of 58.6 minutes every day representing
26.7% of all time spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older

144,427 or 57.1% of Adults 18 or older who Attended a WASHINGTON WIZARDS Game past 12mos
watch Ad-Supported Local TV Stations for an average of 67.5 minutes every day representing 28.5%
of all time spent daily with Ad-Supported Video.
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211,587 or 55.% of Adults 18 or older who Attended a WASHINGTON CAPITALS Game in the past
12mos watch Ad-Supported Local TV Stations for an average of 66. minutes every day representing
30.% of all time spent daily with Ad-Supported Video.
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282,055 or 66.8% of Adults 18 or older who Attended a WASHINGTON COMMANDERS Game past
12mos watch Ad-Supported Local TV Stations for an average of 69.1 minutes every day representing
32.4% of all time spent daily with Ad-Supported Video.
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78,481 or 74.6% of Adults 18 or older who Attended a WASHINGTON MYSTICS Game in the past
12mos watch Ad-Supported Local TV Stations for an average of 81.3 minutes every day representing
32.2% of all time spent daily with Ad-Supported Video.
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561,558 or 55.1% of Adults 18 or older who Attended a WASHINGTON NATIONALS Game past
12mos watch Ad-Supported Local TV Stations for an average of 58.6 minutes every day representing
26.7% of all time spent daily with Ad-Supported Video.
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144,427 or 57.1% of Adults 18 or older who Attended a WASHINGTON WIZARDS Game past 12mos
watch Ad-Supported Local TV Stations for an average of 67.5 minutes every day representing 28.5%
of all time spent daily with Ad-Supported Video.
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' 211,587 or 55.% of Adults 18 or older who Attended a WASHINGTON CAPITALS Game in the past
12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
National/Network News, Game Shows, Comedies, and Dramas.

Local TVStatmn Programs (Persons & % Reach): Adults 18 orolder  Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Local TVStatmn Programs (Persons & % Reach): Adults 18 or older
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282,055 or 66.8% of Adults 18 or older who Attended a WASHINGTON COMMANDERS Game past
12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Comedies, Local News - Morning, Movies, and Game Shows.
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Local TVStatmn Programs (Persons & % Reach): Adults 18 or older
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' 78,481 or 74.6% of Adults 18 or older who Attended a WASHINGTON MYSTICS Game in the past
12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Game Shows, Local
News - Evening, Local News - Morning, Comedies, and Movies.
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Local TVStatmn Programs (Persons & % Reach): Adults 18 or older
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561,558 or 55.1% of Adults 18 or older who Attended a WASHINGTON NATIONALS Game past
12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Game Shows, Local News - Morning, Comedies, and National/Network News.
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Local TVStatmn Programs (Persons & % Reach): Adults 18 or older
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' 144,427 or 57.1% of Adults 18 or older who Attended a WASHINGTON WIZARDS Game past 12mos
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Local News -
Morning, Local News - Evening, Movies, and Local News - Late.
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258,077 or 67.1% of Adults 18 or older who Attended a WASHINGTON CAPITALS Game in the past
12mos use Ad-Supported Social Media for an average of 93.2 minutes every day representing 19.4%
of all time spent daily with Ad-Supported Digital Media.
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[ 314,229 or 74.4% of Adults 18 or older who Attended a WASHINGTON COMMANDERS Game past
12mos use Ad-Supported Social Media for an average of 157.6 minutes every day representing 31.%
of all time spent daily with Ad-Supported Digital Media.
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[ 89,589 or 85.2% of Adults 18 or older who Attended a WASHINGTON MYSTICS Game in the past
12mos use Ad-Supported Social Media for an average of 172. minutes every day representing 30.5%
of all time spent daily with Ad-Supported Digital Media.
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[ 754,715 or 74.1% of Adults 18 or older who Attended a WASHINGTON NATIONALS Game past
12mos use Ad-Supported Social Media for an average of 119.9 minutes every day representing
24.2% of all time spent daily with Ad-Supported Digital Media.
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[ 167,259 or 66.1% of Adults 18 or older who Attended a WASHINGTON WIZARDS Game past 12mos
use Ad-Supported Social Media for an average of 137.5 minutes every day representing 24.8% of all
time spent daily with Ad-Supported Digital Media.
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258,077 or 67.1% of Adults 18 or older who Attended a WASHINGTON CAPITALS Game in the past
12mos use Ad-Supported Facebook for an average of 31.1 minutes every day representing 33.4% of
all time spent daily with Ad-Supported Social Media.
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Avg. Week All Socml Medla (Persons & % Reach): Adults 18 or older Avg Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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299,738 or 71.% of Adults 18 or older who Attended a WASHINGTON COMMANDERS Game past
12mos use Ad-Supported Facebook for an average of 54.2 minutes every day representing 34.4% of
all time spent daily with Ad-Supported Social Media.
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Events attended/places visited past 12 months: Washington Commanders football game
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83,638 or 79.5% of Adults 18 or older who Attended a WASHINGTON MYSTICS Game in the past
12mos use Ad-Supported Facebook for an average of 61. minutes every day representing 35.4% of
all time spent daily with Ad-Supported Social Media.
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753,868 or 74.% of Adults 18 or older who Attended a WASHINGTON NATIONALS Game past 12mos
use Ad-Supported Facebook for an average of 44.9 minutes every day representing 37.5% of all time
spent daily with Ad-Supported Social Media.
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Avg. Week All Socml Medla (Persons & % Reach): Adults 18 or older Avg Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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167,259 or 66.1% of Adults 18 or older who Attended a WASHINGTON WIZARDS Game past 12mos
use Ad-Supported Facebook for an average of 43.5 minutes every day representing 31.6% of all time
spent daily with Ad-Supported Social Media.
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Events attended/places visited past 12 months: Washington Wizards basketball game

Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| 258,077 or 67.1% of Adults 18 or older who Attended a WASHINGTON CAPITALS Game in the past
12mos use Ad-Supported Facebook for an average of 31.1 minutes every day representing 33.4% of
all time spent daily with Ad-Supported Social Media.
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| 299,738 or 71.% of Adults 18 or older who Attended a WASHINGTON COMMANDERS Game past
12mos use Ad-Supported Facebook for an average of 54.2 minutes every day representing 34.4% of
all time spent daily with Ad-Supported Social Media.
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A~ | 83,638 or 79.5% of Adults 18 or older who Attended a WASHINGTON MYSTICS Game in the past
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| 753,868 or 74.% of Adults 18 or older who Attended a WASHINGTON NATIONALS Game past 12mos
use Ad-Supported Facebook for an average of 44.9 minutes every day representing 37.5% of all time
spent daily with Ad-Supported Social Media.
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| 167,259 or 66.1% of Adults 18 or older who Attended a WASHINGTON WIZARDS Game past 12mos
use Ad-Supported Facebook for an average of 43.5 minutes every day representing 31.6% of all time
spent daily with Ad-Supported Social Media.
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| M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 22,996;
Local Radio: 17,765; Social Media: 15,502; Non-Prem. Cable: 8,255; Local TV: 5,941
reaching Adults 18 or older who Attended a WASHINGTON CAPITALS Game in the past

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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| M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 27,781;
Social Media: 20,791; Local Radio: 19,099; Non-Prem. Cable: 12,049; Local TV: 9,065
reaching Adults 18 or older who Attended a WASHINGTON COMMANDERS Game past 12m
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| M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 5,483; Local Radio: 4,368; Non-Prem. Cable: 2,943; Local TV: 2,632 reaching
Adults 18 or older who Attended a WASHINGTON MYSTICS Game in the past 12m
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| M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 59,479;
Social Media: 43,658; Local Radio: 41,855; Non-Prem. Cable: 21,286; Local TV: 16,541
reaching Adults 18 or older who Attended a WASHINGTON NATIONALS Game past 12m
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358,409 or 93.1% of Adults 18 or older who Attended a WASHINGTON CAPITALS Game in the past
12mos spend an average of 63.9 minutes per day driving, seeing Billboards and Signs. 63.2% Listen
to Local Radio Stations Out-of-Home for an average of 36.9 minutes

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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357,251 or 84.6% of Adults 18 or older who Attended a WASHINGTON COMMANDERS Game past
12mos spend an average of 48. minutes per day driving, seeing Billboards and Signs. 61.2% Listen to
Local Radio Stations Out-of-Home for an average of 37.8 minutes/day.
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87,602 or 83.3% of Adults 18 or older who Attended a WASHINGTON MYSTICS Game in the past
12mos spend an average of 50.5 minutes per day driving, seeing Billboards and Signs. 59.% Listen to
Local Radio Stations Out-of-Home for an average of 33.7 minutes/da
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866,771 or 85.1% of Adults 18 or older who Attended a WASHINGTON NATIONALS Game past
12mos spend an average of 58.4 minutes per day driving, seeing Billboards and Signs. 56.7% Listen
to Local Radio Stations Out-of-Home for an average of 30.8 minutes/day.
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210,031 or 83.% of Adults 18 or older who Attended a WASHINGTON WIZARDS Game past 12mos
spend an average of 54. minutes per day driving, seeing Billboards and Signs. 61.4% Listen to Local
Radio Stations Out-of-Home for an average of 34.9 minutes/day.
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358,409 or 93.1% of Adults 18 or older who Attended a WASHINGTON CAPITALS Game in the past 12mos

spend an average of 63.9 minutes per day driving, seeing Billboards and Signs representing 37.3% of all
Time Spent with Ad-Supported Out-of-Home Media.
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357,251 or 84.6% of Adults 18 or older who Attended a WASHINGTON COMMANDERS Game past 12mos
spend an average of 48. minutes per day driving, seeing Billboards and Signs representing 29.4% of all Time
Spent with Ad-Supported Out-of-Home Media.
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87,602 or 83.3% of Adults 18 or older who Attended a WASHINGTON MYSTICS Game in the past 12mos
spend an average of 50.5 minutes per day driving, seeing Billboards and Signs representing 28.3% of all
Time Spent with Ad-Supported Out-of-Home Media.
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866,771 or 85.1% of Adults 18 or older who Attended a WASHINGTON NATIONALS Game past 12mos
spend an average of 58.4 minutes per day driving, seeing Billboards and Signs representing 33.6% of all
Time Spent with Ad-Supported Out-of-Home Media.
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verage of 54. minutes per day driving, seeing Billboards and Signs representing 29.6% of all Time Spent

i:10,031 or 83.% of Adults 18 or older who Attended a WASHINGTON WIZARDS Game past 12mos spend an
[with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
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358,409 or 93.1% of Adults 18 or older who Attended a WASHINGTON CAPITALS Game in the past
12mos spend an average of 63.9 minutes per day driving an average of 37.2 miles each day and are
105.2% more likely to use Route 355/Rockville Pike/Wisconsin Avenue

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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357,251 or 84.6% of Adults 18 or older who Attended a WASHINGTON COMMANDERS Game past
12mos spend an average of 48. minutes per day driving an average of 27.9 miles each day and are
156.7% more likely to use Route 118/Germantown Road than the Metro averag

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
1-95/1-495/Capital Beltway B2 — 60.0% 20748 ESIE— 5.45% 20005 AT
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87,602 or 83.3% of Adults 18 or older who Attended a WASHINGTON MYSTICS Game in the past
12mos spend an average of 50.5 minutes per day driving an average of 29.4 miles each day and are
234.1% more likely to use Route 17 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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866,771 or 85.1% of Adults 18 or older who Attended a WASHINGTON NATIONALS Game past
12mos spend an average of 58.4 minutes per day driving an average of 34. miles each day and are
154.4% more likely to use Constitution Avenue than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Employment Zip Codes: Adults 18 or older
22102 T — 35%%
20002 2.94%

21702
20005
20001
22201
20006
20003
20024

22314 00:00%

20191 pREERCNEN 122%
20036 120%
20886 B 1.19%
20009
22101
20165
22310
20374
22204
20854
20166
20011
22033
22205
22202
22060

1.05%

_ 2.63%
1.15%

2.22%
0.79%

A"

117%

P 1.90%
0.52%

0.90%

1.87%

1.60%
0.56%

1.56%

i

0.63%

&8 =
E

0.53%

w 1.13%
0.43%
F 1.12%
3.29%
L 0.53%
F 1.06%
w23%
1.05%
0.43%
r 1.01%
: 0.33%
0.97%
0.62%
0.43%

0.88%
el 0.46%

P 0.87%

4.25%

53,485 0.93%
9 0.82%

p2RE  0.50%

* Share of Everything




210,031 or 83.% of Adults 18 or older who Attended a WASHINGTON WIZARDS Game past 12mos
spend an average of 54. minutes per day driving an average of 31.4 miles each day and are 114.5%
more likely to use K Street than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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. 130,126 or 33.8% of Adults 18 or older who Attended a WASHINGTON CAPITALS Game in the past

12mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.8 minutes every day

representing 26.5% of all time spent daily with All forms of

Print Media

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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. 125,726 or 29.8% of Adults 18 or older who Attended a WASHINGTON COMMANDERS Game past
12mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.8 minutes every day
representing 29.5% of all time spent daily with All forms of Print Media.
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. 42,347 or 40.3% of Adults 18 or older who Attended a WASHINGTON MYSTICS Game in the past
12mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 11.3 minutes every day
representing 28.1% of all time spent daily with All forms of Print Media.
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. 334,144 or 32.8% of Adults 18 or older who Attended a WASHINGTON NATIONALS Game past 12mos
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.3 minutes every day representing
28.% of all time spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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. 94,630 or 37.4% of Adults 18 or older who Attended a WASHINGTON WIZARDS Game past 12mos
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.9 minutes every day representing
28.% of all time spent daily with All forms of Print Media.
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Websites
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"Advertising Actions”
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"Advertising Actions”
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P18+ who Attended a WASHINGTON COMMANDERS Game in the past 12 months
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"Advertising Actions”

P18+ who Attended a WASHINGTON MYSTICS Game in the past 12 months
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